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ABSTRACT 

^ .'Tvb studies examined the extent vocaticnal research 

and_ development P^^^Sucts are distr to primary audiences and the 

extent of use of selected products. Input from thirty vocational 
educators in* twenty ^ states was used to formulate two questionnaires 
aistributed_ in fid'^ida and Pennsylvania to persons who distribute and 
use research px^dtctsi The distribution suryey_product sample 
Included all_prbducts from a twelve-month segment of products 
accepted by the Educational Resources information Center (ERIC) 
CjearingKbuse ot^ Sdtiit, Career, and Vocational Education: the 
fpurteeh-prbduc^ sanspie fbr the use survey was selected by state 
staff _ members Florida and Pennsylvania. A total of 1,685 usable 

-questionnaires f'er'^_ returned. _ The survey revealed the following: 
copies of _ reports 4?d materials frbm government -spbnsored research in 
vocational educettion are_ widely distributed: .nearly all recipients of 
resealrch prodtjc^'^ used them: students' use of products _ occurred 
primarily in s^c^onflary and pbstsecondary classrcbms: administrators 

^were pptentialif_ key linicers in the distribution process: most 
products were either learning materials br instructional guides: the 
greatest, prod tci^. use benefits occurred in the classroom: and direct 
mail was the mo^t f r^gquent means of product distribution. (The survey 
instruments are ^pP^^.ded•) (HN) 



* . Repf oductioiis supplied by EbPS are the best that can be made * 

* - from the original document, * 

4 4 # 3t{ 3t{ 3t{ 3(C 3tC 3|t * * * ^ ^ % * 4^ * % ale * * 3|C * * * * * 
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study Objectives 

The research reported in this paper came from two separate studies. One 

was a study of product distribution, the other was a study of product use. The 

objectives were two fold: 

1, To determine the extent vocational education R&D products are 
distributed to primary audiences, and 

2i. To determine the extent of use of selected products. 

There were many variables associated with the distribution and use of R & V 

products. But before we identify them, let me discuss reasons why this research 

t'ocused on products as carriers of program improvement ideas from R&D 

projects. There are many possible outcomes from an R & D project. Persons 

participating in the project may obtain new and adventuresome ways of teaching 

which are riot captured by the formal outputs of the project. This happens all 

the time bri development sites; for example, advisory council members take home 

ideas which they apply in other settings. These applications may never be 

captured in studies of product impact. However, the product focus rrdvides some 

efficiencies and direction lacking with other approaches to studies of impact. 

NDte the following: 

1. A product is tangible; it can be seen, discussed, and frequently 
leaves a trail which can be followed during its use i 

2. It represents documented output from a project; sometimes 
telephone calls and service activities are not recorded in 
sufficient detail to study. 

3. A product can be used in a reliable manner, making it possible 
to compare product use across sites. r-j? •:■ 

This research was concerned with the number of products distributed, who 

received them, and where they wenti We examined different types of products and 

collected perceptions of potential benfits from using them. We asked about the 

quality of the products and ways they were used on site. The specific 

questions and structured responses can be found in the questionnaires attachea 

to this paper. 

2__ 
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Methodology 

Detailed information on procedures used collect a\A analyze data from 
this study may be found in two National Center publications entitled Bisfc^ - 
l ;utibn of Vbcatibhal Educatlbh R ^^^^ x>duc t s (1980) and ^ s ea ch-^ n4- -D o ve 1 op - 
man t Fr b^c t- Uti 1 iza t4 bn^ X n- VbGa4;^i-bTvaU.-£d;Ub a^^o n (in press). Comments iri this 
paper provide a rationale for decisions made during the conduct of the study. 
Hopefully f the information presented will help the reader understand why a mail 
survey was used to collect information on products and why certain data sources 
were used. 

Seiectxon of the Mail Survey 

The mail survey was selected as the mogt cost-effective means of collecting 
data on product distribution a 1 use. It was relatively inexpensive and could 
be used on different types of products. Th^ product use study sought to obtain 
information from many people using different Products under similar 
circumstances. A survey instrument which could be sent to persons who had 

r 

rec<iived a product seemed to be the answer. 

Development of the Survey Instruments 

Indicators of product distribution and uS^ were developed with h^lp from 
state representatives. Inputs from thirty vocational educators in twenty states 
were used no formulate and refine items in ea<^h of two questionnaires/ one for 
persons who distributed R&D products and other for users of products. An 

extensive clearance review with federal agenc-^^s ^nd representatives from the 
states resulted in some format changes in- the Instruments. The instrument:.? were 
reviewed by a three-member quality assurance ^^vi^w panel and pilot- tested with 
six jResearch Coordinating Unit (RCU) director^ before being repro<iuced, Copies 
of the instruments arc attached to this paper • 
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^^g^lon pi the R-& ix-^roducts ^ 

The info^ation in this paper came from two samp'':*^s of R&D products. The 
^i^3t sample (drawn for the distribution survey) included ai^ Products from a 
'^V^Jve-month segment of products accepted by the Educational Resources 

formation Center (ERic) Clearinghouse on Adult, Career and Vocational 
E^Xicatton beginning October ^, 1978. These products came ^rom federally- 
^^inistereci or state-administered projects authorized under parts e, D, or I of 
^h^ Vocational Education Amendments of 1968 or under sections 131, ^32f or 133 
the Education Amendments of 1976. P.CUs and other agencies sent these 



^^^§^3cEi''6o^'EHenNlalIon^ Clearinghouse . The 

distribution survey was mailed to rcU directors who recorded the numbers of 
^^^ies d:;stributed for a two-year time frame, from January 1/ 1978 to 
D^^ember M, 1979. This was necessary to capture distribution of products prior 
^ and following the date products were acc pted by ERIC bec^^se it takes time 
^^3r dissemination to occur. Distribution data in this survey included fourteen 
P^'^ducts selected for a product use study- 

The sainple of products for the use study was selected by state staff 
"^^inPers^ in Florida and Pennsylvania using the following Criteria; 
1. Products have been distributed since January ^, 197^- 
2» Records of product recipients exist and can be updated easily. 



^ ^This Study would not have been possible without the cooperation of the 
director's stnd their staff members in Florida and Pennsylvania. They made 
^^as and acl^i^esses of product users available. We express our appreciation to 
'^Jr^aret Fe^'^^^ron, David McOuat/ Stan Simpson, and pam Eaddy in Florida; and to 

Curtis, Erma KeyeS, James Lewis, Clarence Dittenhafer/ and prank Pozman 
^^' Pennsylvania for this assistance. 
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. . ."N . . . . . 

at least 25 percent of the product development cos*-:s 
were authorized by sections 131/ 132 or 133 of Public 
liSW 94-482 or parts C, D, or I of Public 90-576i 

They were developed through eitjier state-adniinistered or 
federally-administered projects i 

^ey were distributed to at least 100 persons within the 
state^.,»here they were developed. 



These states were selected because of exemplary dissemination systems a^d the 
differences in the intranstate regional structures for dissemination. Fourteen 
products were selected for study, eight in Florida anca six in Pennsylvania.- 
They aire listed below: 

Floridaj ^ Assisting with Nutritional Needs 

Auto Mechanics Curriculum 
Competencies for Business Education 
Consumer Decisions 
Employability Skills Series 
Evaluating Beef Cattle 

Summaries of Vocational Education Research 
in Fl6rida 

VIEW/ Vital Information f^r^ducation and 
Work 

Pennsylvania: jCboperat ive Res ource Guide 
J^od Ser vice Curri culum 

Guidel ines for Establish ing Caree r Resour ce Goide 

i 

IDECCy Int erst ate Distri butive Education i 
Gurr iculum Con sortium 



-Wa^y (a film) 



Metric Measurement Project Workshops 
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Two products which had been selected for dissemination tlirough the National 
Center Dissemination and Utilization (D & U) System were included in the sample 
to capture the flavor of distribution across 'state lines. These products were a 
Handbook for Teachers of Adult Occupational Education and Guidelines for Sex 
Fair Vocational Education Materials * The product use time fr<-me was one year^ 
the 1979-80 school year. ^ 

(Questionnaires Returned 

A total of 305 useable questionnaires were returned on the distribution 
survey from 446 questionnaires mailed for a 68 percent return rate. One 
qjuestibnriaire was mailed for each product in the sample. A total of 1,280 
useable questionnaires were returned in the product use survey from 2,054 
questionnaires mailed for a 62 percent return rate. One questionnaire was 
mailed to each product recipi^-inc. Because of differences in size of mailing 
lists and in numbers of products from the states, approximately twice as many 

_ / 

respondents dame from Florida as from Pennsylvania. There were 612 respondents 
in Florida, 376 in Pennsylvania, and 292 responding to the D & U-disseminated 
products • 

Limitations of the Study 

Care must be taken in generalizing thr results of these surveys beyond the 
data collectedi The results are based on quantified data collected with survey 
raethodoigy. It doss not address the importance of an individual product or t^io 
c[uality of decisions or improvements made as a result of using these products. 

The niOTber of products represented in each survey, 305 in the di^itribution 
study and 16 products in the use study are a very smal''. fraction of the number 

1 
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of products produced from R&D dollars authorized by P.£w 94-4S2 'and Pit, 
9d-576» Furtherinore , the products included in the use study were highly 
selected; they represented some of the best available. Tlius , the results from 
the use survey may represent an "upper level" for expectations from R&D 
products • 

The results from these questionnaires are subject to the usual limitations 
of isurvey data collection methods, such as^ misinterpretation of the questions , 
poor records of product distribvton/use , and reliance on perception rather than 
verifiable observation. However, the responses collected for similar product 
-types (for both surveys) exhibited amazingly consistent patterns. Some of these 
similarities are noted in the results which follow. 

The remainder of this paper is organized by annotated findings, and a 
summary containing conclusions and recommendations. The findings are supported 
with tabular information in some cases i 

1 • Copies of reports and materials from federaJ and state^^ 



vocational education have been widely distributed . 
The survey of 305 R&D products indicated 401/963 copies were distributed 
for an average of 1,318 copies- per product. Many of these products were for 
classroom usei lyearner materials for students and instructional guides for 
teachers led the list of products duplicated f r distribution. On the oth^r 
handr knowledge synthesis papers and research reports were reproduced at lower 
rates than other types of products. Copies of products from state-administered 
project? were distributed In quantities fottr times greater than copies of 
products from federally-administered projects. 
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/2» tfearly all rec j^j^^^ o^R^s -^-pr oducts used the w . 

The use levels of the si^rteert R&D products studiied i-angea from a quick 
reading of the products (93 percent) to using the products with students (64 
percent). The statistics in table 1 indicate three-fourths of the recipients 
gave the products extensive use, such as refeiencing them in work they v.^ere per- 
forming/ and adapting them to unique conditions at their home site. Eighty-nine 
percent of the resp9ndents said they would use the products again! 
3. Student use of R s p prodpcts occurred primarily In secondary and 
postsecondary institutions . 

^ More secondary students used R s D products than any other type of student r 

'_. . . _'_ _ _ . 1 

Over 63/000 copies of the sixteen products were used in r^condary schools; 

14/112 copies were used in postsecondary schools . A>:i average of 137 students 

used an R & D product each year. Seventy- two percent. - : the respondents had 

either used the product, ^with students or planned to. S Lxty-eight percent of 

product use with students was in secondary y schools This was nearly five times 

the number of student users found in any other level of schooling/ e.g.,* 

primary, postsecondary/ or higher education. 

4« The vast mcLjority of R & D product copies (84 percent) went to element^ ^y^^ 
secondary/ and j>ostsecondary schools for potential impact in the classroo m. 
The distributed copies (313/627) represented 158 different products. These 
products went to students (206/090 copies), teachers (79,450 copies), and 

i 

- _ - ■_■ ■ _____ !_-_ - 

administrators (28/087 copies). Administrators tended to receive an information 
copy of products sent to teachers. In some cases products were sent to school 
administrators for teacher resource rooms* Teachers frequently received R&D 
maiierials directly from their supervisor. 
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TABLE 1 

UTILIZATION OF PRODUCTS ON SITE 







Percentage of Persons Responding^ 


How the Products 
Were Used 


, Number of 
Respondents^ 


Yes, they are 
using 
the product 


■ No, bat they 
plan to 
use it 


No 


Keaci 


1 Ul U 


93% 


2% 


2% 


Dtuaiea 




75% 


10% 


12% 


Referenced or ... 
quoted * 


984 


78% 


6% 


14% . 


Slisired with 
others 


972 


69% 


5%' 


• 22% 


Filed 


961 


75% 
,69% 


3% 


10% 


Implemented 


979 


10% 


14% 


Adapted 


965 


7i% 


10% 


13% 


Used with 
students 


964 


64% 


8% 

i 


19% 



Percentages, do not a_M to 100 because some respondents indicated the product 
vzas not applicable cOr their use. 

Some respondent!^ skipped items. 

Not all products were appropriate for use with students. 
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Table 2 indicates a substantial number of prodacts (80, 612 copies) went to 
users in postsecondary schools and two-year colleges. In fact> this number ot 
products reached a higher proportion of students in these institutions than the 
18^421 copies sent to colleges and universities. This happenec3 because there 
were slightly fewer two-year educational institutions in 1977 (1., I5l), than 
universities and four-year institutions (1,935).^ : 

5 • Teachers were the primary users of R & D product s • 

" - .... . * 

Evidence for this statement Ccime from several sources. Teachers received 

one and a half times more products than administrators when nui.ibers were summed 

across all products; the proportion was even greater -for teachers in elementary 

and secondary school s» Copies intended for use by students were sent to 

teachers* Forty- four perj;ent of all names on the mailing lists for the sixteen 

products studied were names of teachers • This percentage ihcreaiied to 58 

percent when only persons in primary and secondary schools are considered. When 

product distributors were asked to name the primary audience for R S D products, 

they named teachers twice as frequently as any other professional role I 



6^ ^ AdBiini ^tratdr i s w are-pot€ntialljt-lcey^linJ<:ers-^^ the "distribution process ^ . 

More di ff^mt^nt. products were distributed to administrators than any other 
prote^slonal role. Table 3 indicates this was true for all types of products 



except instructional guides and learner materials. It was: true for all types of 
recipient organizations. For example, administrators received more research 
reports and knowledge synthesis papers than any other professional role. 



t^hese figures include the nuir.ber of public and private;, institutions in 
the United States for fail 1977, the latest figures available according to the 
Digest of Educational Statistics • 
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TABLE 2 



NUMBER OF GOPIES DISTRIBUTED TO 
INTENDED RECIPIENTS. 
(N = 29G Products)! 







Role of Recipient 


Total Number of 


_ Type of Recipient 
Organization 


Administrators 


: Teachers 


Students 


Copies Distributed 


Products'^ 


Copies 


Products 


Copies 


Products 


Copies 




Elementary and 
secondary school 


121 


13,116 


122 


63,919 


71 


155,980 


233,015 


Postsecohdary 
Postsecondary 
schools/two-year 
H colleges 




14,971 


102 


^15,531_. 


10 


50^iiL 


_„^80;il2- - 


State education 
agency 


227 


17,694 










17,694 


University/ 
college 


118 


4,060 


137 


9,561 


4G 


4,860 


18,421 


Other ■ 


183 


13,454 


88 


8,238 


23 


1,190 


22,882 


TOTAL 


r 


63,295 




97,249 




212,080 


372,624 



Although some distribution data is available on 305 products, complete information is available for only 
290 products. 

The number of products do not add across columns because copies of the same product were distributed to 
administrators, teachers, and stude.its. 



TABLE 3 

PEReENT OF iODOeiS DISTRIBUTED TC RECIPIENTS 



v 

\ 

\ 


^, — _ — 




Prddiict Type 












Knowledge 








Conference 






Recipient Of gar^ijia- 


Research 


Synthesis 


Administra- 


Instructional 


Learner 


Proceeding/ 




Report 


Paper 


tive Guide 


Guide 


Material 


Resource Guide 


ToLals 




N s 7i 


W - 9'? 


N = 30-.. - 


N •• 96 


M - AO 

— Ir -■=-4^ 


M - IS 
Is - 10 


— Dl - ZjU 


University/College 






<-', ■ 










Adniinistr^tors 


m 






23% 




33% 


42% 


TpAphpro- 


J 1/9 




17% 


80% 


iO/o 


J 7/0 




Students 


m 




10% 


18% 


2% 


ii% 


11% 


gate educEfioi^ 
















agency 
















— AdRM^isi#t-of5-^^ 






■97^- -~ 


-m — 




" Til 


75% 


Elementary/^eco^dary 








1 








schools 
















Administrators 






Jj/o 




18% 


28% 


39% 


Teachers 


m 




13^ 


85% 


8% 


11% 


39% 


Students 






0% 


31% 


65% 


0% 


22% 


Postsecondafy schools/ 
















two-year coUeg^s 
















Administr^^tors 


m 


87^ 


90% 


43% 


20% 


67% 


52% 


Teachers 


26/: 


78% 


lOZ 


55% 


6% 


28% 


33% 


Students 


0/« 


0% 


0°: 


2% , 


4% 


0% 


22% 


Other 
















Administrators 


53/^ 




63% 


81% 


74% 


50% 


57% 


Teachers 


kl 




7% 


55% 


67% 


17% 


30% 


Students 


\l 




6% 


24% 


e% 


0% 


8% 
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7i liearner materials ^nd inst:r-uct;iQn al guides accb Ua^a4-.f o^-^os^- bf th e-€op4as 
d±str±bQted « 

Ktnety-8±x of the R&D products (33 percent) were instructional guides 
accounting for 35 percent of the copies distributed^ Forty-nine products (17 
percent) were learner materials accounting for 65 percent of the copies 
f iistr ibuted • These two types of products accounted for 90 percent of the 
products sent to users* Figure 1 shows the relative numbers of products by type 
in the distribution sample. The sample of sixteen products reinforced the 
importance of these product types. Fourteen of the sixteen products were 
learner materials or curriculum guides. 
Bm The R&D products were perceived as high quality . 

The products used were rated on two sets of evaluation criteria. The first 
set contained the following criteria: clear objectives > includes guidelines for 
use, fulfills purposes, contains recent accepted information/ contains respected 
ideas, contributes tc knowledge/skills, helps you perform work and contains 
necessary details. Over 90 percent of the us^rs rated their product as 
fulfilling these criteria. The remaining criteria "contains best information" 
and "stimulates users to action" were rated high by over three-fourths of the 
users • 

The second set of criteria compared the R&D product to a similar product 
they had reviewed or usedi Half of these users rated the H & D product better 
than the comparable product on all of the following criteria: overall quality, 
timely/up-* to- da te , coverage of the subject, relevance / readability, appropriate 
length, reasonable cost/ and scholarly contents The sole criterion which 
received less than half of the high ratings was "scholarly content." 
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Figure 1 _ 

HOW MANY PRODUCTS W£RE OiSTi=«iBUTED? 



Number bf ^odiicte^ 



Number of Copies 



74 



49 



30 



23 



18 



Insmictional 
Guide 



Research 
Report 



.Learner 
Material 




Admirijstrative 
Guide 



Knovy[edge 
Synthesis 
Paper 



_ Conference 
Proceeding and 
Resource Guide: 
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^» G^eates't benefits of product use were perceived to occur -in the classroom . 

"Improved teaching efficiency" and "increased student cc>n\petencie&" were., at 
top of the list of benefits rated by product . distributors and product users 
aejparate surveys. Approximately 75 percent of the respondents indicated the 
PJTcii^ucts had "some or great benefit" in thf se areas. Also in the first quartile 
j3oth surveys was the benefit of improved planning and accountability. 
jouth j^n -d^vers^s^ settings-were percei^V€-i-to benefit lea^ ^om R&D 
pgoduc^ u^e . 

Improved services to yo^^h in isolated rural areas and - i^ner^ cities were 
^^ted low by product distributors and product users in separate surveys. This 

true despite a perception that almost half of the products (42 percent) were 
^t>|)jCopriate for disadvantaged youth I Benefits to other special needs youth such 

Jiandicapped and minorities receive slightly higher rating^ than the ones for 
^^^i and inner city youth. 
1 i Direct n^il was the-jnost frequent^^neans of di^^ributin <? Jgrgd uats--^ 
potential users * 

Most of "the products (72 percent) in tho distribution siJ^vey v/ere sent to 
^^cipients i>y direct maiii This finding was reinforced in the use survey* Over 
^0 percent of the products came to users through the mail* However^ in the use 
^^^^^y, man/ of the products (32 percent) were distributed through conferences 
or itieetings* This was particularly true for products given to teachers. 
Si^tty-'sight percent of the teachers received products at meetings and 66 percent 
them received products from their supervisors. 

Mo*qt of the products (70 to 80 percent) hot directly related to classroom 

•P* ... 

auch sresearch reported/ knbwledg.-^ synthesis papers, and administrative 
9^ides were distributed free through the mail. However, learner materials were 
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most often avaiiaBle by mail (90 percent of the time) as cost-recovery items. 
Ihstuctibnal guides tended to be handed out (8G percent of the time) at 
Inservice workshops • 

There were no products in either sample which were distributed through a 
ccMnmerical publisherl 

12. The^ontent area for most products v ^ as vocational education . 

The term "vocational education" was checked twice as often as any other 
descriptor. Career education, planning and development/ and special needs also 
wre— high* By eohtrast, each of the vocational service areas accounted for less 
than three percent of the total response. 

Summary 

The findings included in this paper summarize the salient results from two 

Independent surveys of persons distributing and using R & D products. The 

informiition came from two National Center reports which will be submitted to 

ERIC for inclusion in the nationwide document base. The findings are listed 

below for convenient reviews 

1. ^pi?s. of reports and materials from government-sponsored 

research in vocational . education have been widely distributed. 

2i Nearly all recipients of R s D products used them. 

3» ^^^^^'^^.^se of R&D products occurred in secondary and 

post secondary classrooms primarily* 

. __ _ : _ j 

4'> Ttie vast majority of R s D product copies (84 percent) 

went to elementary, secondary and postsecondary schools 

for potential- Impact in the classroom i 

5, Teachers were the primary users of R & b products. 

6, Administrators were potentially key linkers in the distribution 
process. 
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?• learner materials and instuctionai guides accounted for 
most of the copies distributed. 

8« ^he R&D products were perceived as high quality. 

9« Greatiest benefits of product use were perceived to occur in 
"the classroom* 



10* Youth in diverse settings were perceived to benefit least from 
R & b product use • 

11* Direct mail was the most frequent means of distributing 
products to potential users. 



^^HF2-i — cbfvtent area tor most products was vocational education. 

Th,e respondesnts in the use survey represented a wide spectrum of 
vocational educators. For example, almost equal numbers were living in urban 
areas (over 250,000 population), in towns (50,000 to 250,000 population), and in 
rural areas (less than 50/000 population). The consistent ratings of product 
benefits across the two independent surveys of product distributors and product 
users indicated consistent findings across surveys. 

GoriGlttsions 

The folibwing conclusions can be drawn froiJi these studies: 
1. Ofeachers are the key s)sers of R & D products in vocational education. 
Based on the number of copies distributed, R s D products go to elementary, 
secondary, and postsecbndary schools primarily for use in classrooms. Most of 

^hese products were either instructional guides for teacheij^s or learner 

- ---- I- - - 

materials for abudents. In either events the teacher^ is tlie key decision maker 

\^ 

in the selection ano^use of these products^ Products sent - to administrators 

■ ^\ _ : 

were often information copies to be p^laced in reference rooms for teachers. 

\ 

2* Products from state-administered projects tend to be duplicated'^ and 
'disseminated to teachers and other s^^^ much greater quantity than products from 



N 
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federally-administered projects. However, many more products from federally- 
administered projects were included in ERIC/ a nationwide document base> than 
products from state-administered projects • 

3» A clear perception existed among both samples of respondents that youth 
in rural areas cind youth in inner cities will not benefit to the same degree as 
other you'»:'*i from use of vocational education R&D products. 

Recommendations 

ii Distributors should continue to share relevant R&D products with 
school: administrators and classroom teachers whenever possible. Instructional 
materials represent one of the best ways of introducing innovation into the 
clasfsroom. 

2* Incentives and barriers to commercTal publication of potentially high- 
volume products should be studied* There may be advantages to commercial 
distribution of classroom materials. 

3. Every effort should be made to submit R&D products to the National 
Center for consideration by ERIC. Products from both federally-administered and 
state-administered projects should be submitted because ERIC represents an 
alternative means for making products available nationwide regardless of other 
dissemination techniques used. 

4. More state-sponsored products should be Included in ERIC to insure 

i 

widespread dissemination across state lines. 

5. A study should be initiated to determine vs^hy youth in inner cities and 
riural areas are perceived to benefit less than other youth from the use of R & D 
products* 
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Form B 



Form Approved 
FibAe^No.iLl22__ 
App. Exp: 12/82 



RESEARCH AND DEVELOPMENT PRODUCT DISTRIBUTION 



The National Center for Research in Vocational Education is conducting a study to determine the distribution of 
vocational eduction research, exemprary, and cUrnculurtl products. Enclosed is an abstract of a product which you 
devetojMd andA>r djstnbutMl. Please complete each of the following questions by circling the appropriate response 
or by fiiiiri In the blank sfKi^ provided. Your participation in this survey is, of course, voluntary. 

1. Type of Funding (please circle one number) 



1. State administered 



2. Federaliy administered 



2. Funding Authorization (please circle one number) 

Research Exemplary Curriculum 

1. Parte 3. Partb 5. Part I 

»2. Section 131 \ 4. Section 132 6: Section 133 



r 



Other 

7. Program of national significance 

8. Not available 



1. ^4 Approximateiy how many copies of this product have been distributed by your organization between 



^lanuary 1, 1978 and December 31, 1979? 



(No. of copies) 



Estimate th e nu^ibefs^f^prbducts distributed for use by administrators, teachers, and students in the 
following types of or^hizations: ^ ' . 



Types of Organizations 

a/ University/coilege 

ft 

b. State education agency 

c. Elementary and secondary 
schools 

' d. P6 stsecondary schools/ 
two-year colleges 

e. dther 

(If no "other" copies were 
distributed, skip to it^m 7.) 



Admini5trators 



Teachers 



Students 



xxxxxxxx xxxxxxxx 



TOTAL 



Research 

_Stud.y.N(gt^ 



10-14 



^ 15-26 

! 27-30 

i 

31-42 

43-54 
55-66 

67-80 




THE NATIONAt CENTER 
FOR fiESEMeU m VOC/mONAL EDUCUieN 



This study is bjing conducted by the National Center for Research 
in Vocational Education pursuant to a contract with the Bureau 
pf Occupatiohal ai^ Adult Education, U.S. Department of Health, 
Education, and Wmare as authorized by Public Law 94-482. 




M OMIQ SWE UNIViBS^iy 
COLt ^ ^ 



1960 KENNY ROAD 



UMBUS. OHK) 432K), -Lr 
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EKLC 



W«re the products in the "Other" category of question 4 distributed to any person in the following roles? 

Yes No 

a. Curriculurh specialist/resource specialist/librarian 1 2 

b. Researcher/evaiuator/planner 1 2 

c. Guidance counselor 1 2 

d. Board or advisory counc'l member 1 2 

e. Legislator , ........ 1 2 

f. Business/indastry/labor personnel 1 2 

g. Parent 1 2 

h. Other (please specify) \ \ 1 2 



Were these people in the "Other" category located in the following organizations? 

Yes No 

a. National/regional education organization or association ' 1 2 

b. Intermediate education agency 1 2 

c. Other public or hdri profit drganizatidh 1 2 

ld/^^§dQcatlonal research and development agency 1 2 

fe. Bus\ess/ind us try /labor 1 2 

Other (please specify) — 1_ 1 2 



Who is the primary audience (intended users) for this product? Write in the appropriate rote and organization. 

Role Organization 
Primary Audience: - - - _- .-■ _ _ - - 



Is this product particularly relevant to any of the following groups? 



Yes No 



■ *t 

a. Limited English-speaking ability \ 1 2 

b. Disadvantaged . 1 2 

c. Hani^.cappNBd . . . 1 2 

d. Racial or ethnic minorities 1 2 

e. Women/girls 1 2 

f. Other groups with special needs (please specify) 1 2 



20 



23 



9. VVh«n did your organization first distribute this product? z 



(nnbnth/vear} 



32-35 



10. Tc what extent do you expect this product to help users do the following? 



. a. Place more students on the job 

Sn crease' student competencies 

c. Increase access to vocational educatibh programs 

d. Provide effective guidance for vocations 
is. Improve basic academic skills 

f. Increase sex equity 

g. improve services for minorities, ............ 

h. Improve services for handi^pped persons ..... 

i. improve services *to youth in inner cities 

j. improve services to yoath in Isolated rural areas 

k. Expand services to adults ^ . 

i. Improve teaching efficiency .............. 

m. Increase comniqnity avi/areness ............ 

n: Save money 

o. improve planning and accountability. ........ 

p. Realign priorities 

q. Alter program offerings 



' r. Improve coordination with 
t pbstsecbhdary programs . . 



$. Make^cbhteht more relevant to 
changing needs in the workplace 



. NQt . 
Applicable 

1 
1 
1 
1 
1 
1 

< 1 
1 

1 
1 
1 

... 1- 

i 
1 

, 1 
1 

1 

1 



Not at 
Alt 

2 
2 
2 
2 
2 
2 
2 
o 

2 
2 
2 
2 
2 
2 
2 
2 
2 

2 

2 



t. improve educational linkages with 
business/industry /labor 



u. Improve educational linkages with 
government/community agencies . 



To Some 
Extent 

3 
3 
3 
3 
3 
3 
-^3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 

3 

3 
3 
3 



To. a Great 
Extent 

4' 
4 
4 
4 
4 
4 
4 
. 4 
4 
4 
4 
4 
4- 
4 
4 
4 
4 

4 

4 

4 



36 
37 
38 
39 
40 
41 
42 
43 
44 
45 
46 
47 
48 
49 
50 
F1 
52 

' 53 

54. 

;55 

i56 



11. is this product one of a series? 

1. - Yes 

2. No 



57 



12. Wat this product distributed to persons in more than one^state? 

1. Yes > in how many states? 

2. N o 



58 

59-60 



_13. Is this product free? 
\^ 1. Yes 

r~*^ 2» No ' If no, what is the unit price of this product? $_ 



62:63 



2i _ - 

24 



14. WMt percentage of the total products (as indicated in question 3) were distributed by the following methods? 

, . Percent 



15. 



a. DIract 'mal! (free) 

b: direct mall (cost recovery} 

c Commerciai publisher . : . 

d. Displays at conferences . . 

e. inservice workshops . . . . 

f. demonstration sites ..... 

g. . Resource centers 

n. Other (please specify) 



Which o ne of the following categories best describes the type of product? 

1. Research report (project final reports, progress reports, or reports of empirical findings) 

2. Knowledge syrithests paper (analyses of research findings) 

3. Rejsource guide (cites/describes available materials) 

4. Admihistrative/ihiplernehtatibh gUide (manuals arid handbooks for administrators) 

5. Instructional/implementation guide (manuals and handbooks for teachers) 

6. tearner materials (instructional resources for students) 

7. Conference proceedings (collection of presentations, speeches) 



100% 



,16w Using the following list, please circle three descriptors that best define the topic or content area of ^ our product: 



'1. Adult, F»6s£secondary, or technical education 

2. Elerhentary education (K.-6) 

3. Secohdary educatlor TATS 

4. Vocational iiducatioh 

5. Career education 

^- PPfTimUnU^-Jridust^^^ linkages 
(GETA, community involvement, cooperative 
education, on-the-job training, self-employment) 

7. Correction s/cri rrie ^riavent ion 

8. CUrriculUrn/lnstrUctibhal rhaterials 

9. Evaluatibn/research/testirig 

10. Guidahcs arid cduhselihg (including drcoout 
preventiv>n) 

11. Information processing/dissemination 

^2. Pe_rf6r_rnance Jcompetency)-based/ 
individualized education 



13. ' Planning and policy development (enrollment, 

programs, facilities) , 

14. Sex equlljj^/fairness/steredtvpjng 

16. Special needs populations (disadvantaged, handi- 
capped; migrants, racial/ethnic minorities, bilingual) 

16. Supervision and administration 

17. Teacher inservice and preservice education/ 
staff training 

18. Agricultural education 

1§. Business and office education 

20. Distributive education j 

21. Health education { 

22. Home economics education 

23. Technical education 

24. Trade and industry education 



/ ''^'^^ for completing this qaettioiinaire. Your ansvvers wljl help determine the distribution and use of research, 
: ^ mmplary, and curriculum products. ^ 

7 ' ^ niW.riilUirn tin questidhriaite promptly using the business reply envalbpe provided. 



Form Approved 
FEDACNo. R 127 
App. Exp. 12/82 



RESEARCH AND DEVELOPMENT PRODUCT USE 



TheNattdnal Center for Research in Vocational Educaticr is conducting a study to deter mm e 
the use of vocational ts-ucation research, exemplary, and curriculum products. Enclosed _is an 
, rtistract of a product which was sent to you within the last eighteen months. Please complete the 
quGStions about the total organization in Section I of this questionnaire by either circling the 
appropriate response or by filling in the blank space provided. Participation in this survey is, 
of course; voluntary. 



Section M should be duplicated and given to persons within the organization who know the 
most about the product. ' 



SECTIOISI-h 



1. Have you received this product? 

1. Yds 

2. No ' 



1\ 



Z Has your organi^tion u^ed this product with any of the following groups? 
J 1. Limited English-speaking ability ...... . 



^2.' bisadvantagod 
3. Handicapped 



4. Minorities .......... 

5. Women/Girls ......... 

6. Other groups with special needs 




Yes 


No 




1 


-2 • . ■ 


9 


1 




i 10 

1 


, 1 ' 


2 


11 


"1 


2 


^ 12 


1 


2 


'13. 


•1 ^ 


2 


14 









(Continued 



erNfirse side) 



Research 
Study No. 




INl MIIIQim. 




This study is being conducts §V th(5^atibha[ Center for f^esearch 
iri Vocational Educaft^n pursoant to a contract with the Bureau 
ofdccupational and Adult Education, U.S. Pepartmeot of Health* 
Education, and Welfare as authorized by Public Law 94-482. 



OHOSWEJUNIVERSr» 

KENNY fWM) • COLUMBUS, OHIO 43210. 
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3. In what type of brgaiiizatibn do you work? 



1 . Natidhal/tegibhal education 



6. Uhiversity/fbur-year cbllege 



brganizatibh or assbciatibh 
Z State education agency 
3. ihtermediate education agency 
4- Primary/secondary school 



(public or private) 
5. Postsecondary school/two-year 



8. Gbvernrhent/community agency 

9. Business/industry/labor 



(public br jDrivate) 
7. Educatibnal research and 



develbprhent agency 



10. Other (specify) 



college (pablic or private) 



4. In what type of cdmrtiUhity is ybiir brgahization located? 



1. Large urban (over 250,000 population) 



2. Urban (50,000 to 25b,(X)0 population) 



3. Small city (2,500 to 49,999 population) 



4. Rural (less than 2,500 population) 



Thank you for completing this i^ctjqn of the questionnaire. If you have used the product, please 
cxiinpjete Section ll of this questlonnaire.^our^nswers will help determine the distribution and 
use of research, exemplary, and carrjcalum products. Please return the questionnaire promptly 
using the busings reply envelope provided. 



2/28/80 



Form Approved 
FEDAC No. R 127^ 
App. Exp. 12/82 



Research 
Study No. 



RESEARCH AND DEVELOPMENT PRODUCT bSE 



Tha National Center for Research in Vocational idacation is conducting a study to determine the use of 
vocational education research, exemplary, and currFCulum products. Enclosed Is an abstract of a product 

which Was sent to you within the last eighteen rhbnths. Please complete the questions about the 

product by either circling the appropriate response or by fililng in the blank space provided. Participation 
in this survey is, of course, voluntary. 



Number 



SECTIOIM II 



Have yoo received this product? 
1. Yes 

2; No ►please go to Question 13 



18-20 



21 



How did you receive this product? 

1. Through the mail 

2. At a cbrlferehce or meeting 

3. From my supervisor 

4. Frbhri a friehd/cdlleague 

5. Ordered frohri an announcement 

6. Other (specify) 



22 



Plisase identify the person, by role and organization responsible for sending (giving) you this product. 
' Role Organization 



23-26 



What is your primary professional role? 

1. Administrator/supervisor 

2. Teacher/faculty member 

3. Teacher educator 

4. Curriculuirl specialist/resource 
specialist/librarian 

5. Researcher/evaiuator/pianner 

6. Guidance counselor ; 



27-28 



7. Board or advisory council member/ 
legislator ; 

8: Business/industry/!abo| personnel 

9. Parent 

10. Student 

11. Other {specify) — 




EKLC 



f:^ This study is being conducted by the National Center for_Research 
in Vpcatibnal Education pursuant to a contract with the Bu^ 
of Occupational and Aduit Education, U:S. Departmeat olHealth, 
Education, and Welfare as authorized by Public Law 94-482. 



THE NATIONAL CENTER 
FOR RESEARCH iN ydCATlQMAL EDUCATION 

•B« OtPO STATE UNIVERSITY 

1960 KENNY RC5«) • COLUMBUS. OHIO 43210 



25 



28 



Havtt you requested additiondl copies of this product? 

1. Yes > How rhahy? * 

2. No 



29 

30 - 32 



^« w^j^'t extent do you believe this product has hefped users do the folio wing? 

Not 
Applicable 



a. 
b. 

c 
d. 
e. 
f. 

g* 

h. 

i. 

J. 

k. 

I. 

m 

h. 

o. 

p. 

q- 

r. 
s. 



Place more students on the job ........... 

increase student competencies ............. 

increase access to vocational education programs 

Provide effective guidance for vocations 

improve basic academic slclils 

increase sex equity 

improve services for minorities 

Improve services for handicapped persons .... 

Improve services to youth In Inner cities ....... 

Irnprove services to youth In Isolated rural areas 

Exr^nd services to adults 

Improve teaching efficiency 

Increase cbrnmuhity awareness ............ 

Save mdhey . \ . . . 

Improve planning and accouiitabllity ........ 

Realign prioritli^s 
Alter program offerings 



Improve coordiiiatii>n with |iK)stsec^ndary programs 

iVfiake content rqore relevant to 
changing heeds iji the workplace 

Improve education at lihkage#w^ith 
bus! ness/i nd u stry /i a bo r 



Improve educational linkageVwith 
government/community agen 




Not at 
All 



To Some To a. Great 
Extent Extent 



3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 
3 



4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 



4 
4 



33 
34 
35 
36 
37 
38 
39 
40 
41 
42 
43 
44 
45 
46 
47 
48 
49 
50 

51 

52 

53 




26 



20 



Have you used this product in each of the following ways? 



a. Read it 

b. Studied It" 

c. Referred to it or quoted from it 

d. Shared the product with other professionals 
If YES, how many? ' 

e. FIf&d it for use by my organization 

f. Implemented it as part of my program . . . 

g. Adapted it to my specific heeds ........ 

h. Used the product with students 



.Not. 




No, but 1 




Appropriate 


Yes 


plan to 


No 




2 


3 


4 


1 


2 


3 


4 




2 


3 


A 




2 


3 


A 




2 


3 


4 




2 


3 


4 




2 


3 


4 




2 


3 


4 



If YES, how many students at each of the 
following levels: 

prirhary — '- 



secondary 

pbstsecbhdary 

college/uhiversity . 
other (specif y> 



54 
55 
56 
67 

58-60 

61 

62 

63 

64 



65-67 
68-70 
71-73 
74-76 
77-79 



: If you have hot Used th is prod uct in any way, p lease go to Questjon 12^ 



8. In your opinion, to what extent does the product fulfill the following criteria? 



Card II 



Don't 
know 



Does the product: 

a. Contain all of the necessary details for understanding 
the subject 



b. 

c 
d. 

e. 
f. 



Include A^^LsfactbrY jDroced Ures 
and guidelines for use . . . . . 



Contain clearly stated objectives . 

Represent the best available 
source of irifbrnriatiori in this area 



Fulfill its purpdse(s) Within acceptable cost limits 
D>maih ideas likely to be 

endorsed by persons you respect 



g. Stimulate users to action 

Oon t a i h the most i'e ce ii t m f p r nia t i 6 h 
generally accepted by experts in the field 

i. Contribute to your knowledge and skills . 

j. Help you perform your work 



Not at 
All 



2 
2 

2 

2 

A 



2 
2 
2 



To Sonne 
Extent 



3 
3 

3 
3 

3 
3 

3 
3 
3 



To a Great 
Extent 



4 
4 

4 
4 

A 
A 

A 
A 
A 



9 
10 

11 
12 

13 
14 

15 
16 
17 



27 



ERIC 



30 



9. 



10. 



11. 



12 



How does this product compare to simitar products you have reviewed or used i. terms of the following criteria? 



If you have no basis for comparison, l;e:, have never used a sinilar product, (jo to question 



Kr.ow 



a. - Reasonable cost 

b. Appropriate lenjgth 

c. Reiadability 

d. Scholarly content ...... 

e. Relevance to your heeds . 

f. Timely/iip-to-date 

g. Coverage of subject matter 
h: Overall qaality 



Much 




About the 




Much 




Wo r S6 


Worse 




Bpuer 


Better 




2 


3 


4 


5 


6 


18 


2 


3 


4 


5 


6 


19 


2 


3 


4 


b 


6 


20 


2 


3 


4 


5 




21 


2 


3 


4 


5 


6 


22 


2 


3 


4 


5 


6 


23 


2 


3 


4 


5 


6 


24 


2 


3 


4 


5 


6 


25 



Are you currently using this product? 

1. Yjs 

2. No • 



Wouid you use this product again? 
1. Yes — - 



2. Undecided 
a No 



Go to question 1 3. 



- If you circles NC on either 10 

or 11, then complete question 12. 



What is the major reason you are not using this product? (Circle only one.) 

1. Irrelevant to my interests 4. Too complex 

2. Not applicable to my wo. k setting 5. Have not had time 

3. Too expensive 6. Havf^ completed my use of it 

7. Other [ , >ty:ify) 



13. How many years have you worked in the field of vocational education? 
years 



THahk you for cbmptetthg this questionnaire: Your answers will help determine the distribation and ose of reseorch, 
exemplary, and curriculum products. Please return the questionnaire promptly using the business reply envelope 
provided. 

2/28/80 
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31 



